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Jane Larriva Rojas

Passion For Financial Literacy

By Kimberley A. Brooke

Jane Larriva Rojas doesn't
mince words. As a high-powered
broker, who has been recognized
as one of the country’s top financial
advisers, she knows time is money.
And she is unapologetically direct
with her clients, high- and ultra-
high net worth individuals, who
invest their life savings with her.

Rojas, a senior vice president
with the Tucson office of Morgan
Stanley Smith Barney, is also a
volunteer on the 12-member advi-
sory board of the Take Charge
America Institute for Consumer
Financial Education and Research
at the John and Doris Norton
School of Family and Consumer
Sciences.

Rojas doesn't believe that any
one factor caused the recession.
But, she quickly adds, a general
lack of personal money manage-
ment skills and little to no under-
standing of financial systems were
big contributors to bringing the
global financial services industry to
its knees.

"l don't believe printing money
and expanding government is the
solution. Bailing out individuals and
corporations can be viewed as
rewarding failure, and in the long
run it could lead to our ruin," she
says.

TCAI Director Mike Staten calls
Rojas an invaluable proponent of
financial literacy education, and
role model for University of Arizona
students. "She is passionate --
someone the staff and our commu-
nity partners admire and turn to for
both inspiration and education,"
says Staten. "We're lucky to have
her on the board and take advan-
tage of her expertise at every op-
portunity."

That's one of the reasons, Sta-
ten adds, that Rojas was invited to
give the keynote address to the
John and Doris Norton School of
Family and Consumer Sciences
Council of Alumni and Friends An-
nual Homecoming Lunch, Nov. 6.
"Together, | am confident we will
be able to attract even more atten-
tion next year to the fact that TCAI
has free tools and expert advice for
school systems nationwide that
want help teaching personal money
management classes to middle-
and high-school students," he says.

Unless we can teach future lead-
ers better financial management
skills, Rojas says, we're bound to
continue making the same mis-
takes.

"We have hurt ourselves by ig-
noring the tough discussions that
needed to take place about fi-
nances -- with our kids, our par-
ents, our students. And the conse-
quences have been severe," she
says. "TCAl is at the forefront of
financial literacy education and we
are making a difference."

Rojas is married, and has two
daughters. She received her
M.B.A. from the UA in 1982, and
has an undergraduate degree in
education.

"l think it is our job to take re-
sponsibility for this situation (the
recession) and correct it," she
adds, "and financial literacy is the
first huge step." =
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Defining "“The New Normal’

By Dr. Michael E. Staten

One of the most-often used
phrases in business today is
“The New Normal.” It pops up in
discussions about the economy,
is laced throughout speeches
touting innovations in technol-
ogy, and seems to be the cor-
nerstone for discussions about
the effectiveness of every level
of government.

Regardless of where it is
being used, the meaning is
abundantly clear: All of us —
consumers, corporations, non-
profits and governments — must
learn how to do more with less.
Given the repercussions of the
global financial meltdown, this
new normal is likely to be with
us for decades to come.

Whether it is a business de-
claring flat year-over-year reve-
nues a positive indicator of
company health, a government
trying to rein in health-care
costs, or an individual deciding
to keep a car a year or two
longer before trading it in for a
newer model, the new normal

represents a fundamental shift
in thinking.

While the financial services
industry seems to be the most
directly affected, those of us in
education understand the im-
pact of the new normal is much
broader. It affects the choices
our students make about how
best to prepare for their futures,
as well as the decisions we, at
the university make, about the
types of educations we can
provide.

the university as a whole, to
ensure we are providing stu-
dents with the most relevant
academic programs available.
We’re very proud of the fact
that TCAI has been ahead of
the curve in terms of under-
standing the important role that
financial literacy plays in mak-
ing sure our students — and
through them their families,
friends and neighbors — are
prepared for whatever chal-
lenges face them in this emerg-
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White the financial ser-
vices industry seems to be the
most directly affected, those of
us in education understand the
impact of the new normal is
much broader.
— Mike Staten

ing era.

As for The New Normal — we
believe it will bring as many
opportunities as it does chal-
lenges.

In fact, you might say we'’re
bafiking on it. Bringiton... m

Dr. Staten is

That's one of the reasons the
Take Charge America Institute
is constantly reevaluating its
offerings. We work with educa-
tors across disciplines within
the Norton School of Family
and Consumer Sciences and

TCAI ' s
and Take
Charge
America
Endowed
Professor.

2010 FEFE NATIONAL CONFERENCE

Mark your calendars and get ready to attend the FEFE National Training JUNE 1 4-17, 2010 in Tucson,
Arizona. This one-of-a-kind highly interactive training honors educators for their diligent work improving the life of

individuals, families and communities with financial education training, The greatly subsidized registration package allows

participants to revitalize at the world class Westin La Paloma Resort while receiving an abundance of ready-to teach

curriculum materials and learning from nationally recognized content experts.

| WESTIN LA PALOMA—http://www.westinlapalomaresort.com is unlike any other hotel in Arizona. During the

day, participants will invigorate their mind with innovative, hands-on financial education programming. Evenings

will be filled with rejuvenating at a property with a singular focus: making you feel very special, watching the vivid

southwest sunsets, magnificent saguaros, or simply relaxing in the wotld renowned spa. Come early or stay late and

blend your summer vacation with what will be the best educational session you have ever attended!

| REGISTRATION MATERIALS—Registration fees start around $300. This includes:

| Meals: all breakfasts, lunches, and dinner on Monday night.

| Lodging: shared rooms and single rooms available for a discounted rate.

| Curriculum Materials: hard copies of the Take Charge of Your Finances semester curriculum and Get

Ready to Take Charge of Your Finances curriculum, a $450 value included at discounted prices.

| The registration will open in December 2009.

I CREDIT—1-3 graduate credits and continuing education hours are available.

TCAIl To Host Office of Economic Education

The Take Charge America Insti-
tute is expanding its outreach pro-
grams to include economic educa-
tion activities and teacher training.

Through a partnership with the
Arizona Council on Economic Edu-
cation, TCAI will host the state Of-
fice of Economic Education (OEE).
The OEE’s mission is to prepare
Arizona teachers to deliver eco-
nomics and personal finance con-
tent that meets some of the strong-
est and most comprehensive K-12
economics standards in the nation.

Arizona recently approved a
high-school economics graduation
requirement for students who will
be graduating in 2012.

The requirement sharply in-
creases the demand for teachers
who have achieved “highly quali-
fied” status to teach high school
economics under the federal No
Child Left Behind Act. Teachers
can achieve highly qualified status
either by acquiring 24 university
credit hours in economics or by
passing the Arizona Education
Proficiency Assessment in Eco-
nomics.

“We have a significant challenge
to prepare high school teachers to
help their students meet the new

Nicole Wanago Finalist For National Award

FEFE Project Director Nicole
Wanago was in the running for this
year’s Association for Career and
Technical Education Outstanding
Career and Technical Educator
Award. The winner was announced
Nov. 20 at the National ACTE Con-
ference in Nashville, Tenn., where
some 4,000 educators attended.

Wanago was one of four finalists

in the competition and among
those with decades of experience.

The award recognizes career
and technical educators, other
than full-time teachers, who have
recently provided or are involved
in making significant contributions
to professional associations and
educational programs for youth
and adults. =

graduation requirement, and to
provide curriculum consultation
and classroom lessons to help
elementary- and middle- school
teachers meet the Arizona K-12
Economics Standards,” says
Elizabeth Volard, president of
the Arizona Council on Eco-
nomic Education. “Collaborating
with TCAI will enable us to effi-
ciently and effectively meet
these challenges.”

The TCAIl-based OEE will be
the focal point for a multi-
disciplinary effort across the
university that will involve the
Eller College of Management’s
economics department, the
College of Education, and the
College of Agriculture and Life
Sciences, home of The Norton
School and the Take Charge
America Institute.

For TCAI, the partnership
brings new opportunities for ex-
panding both personal finance
content and economic ways of
thinking into classrooms in Ari-
zona and nationwide. TCAI al-
ready reaches more than
500,000 middle- and high-school
students across the country each
year with its award-winning Fam-
ily Economics and Financial
Education curriculum. FEFE'’s
reach often is through family and
consumer science education
elective courses.

This new economic education
partnership will create opportuni-
ties for expanding that reach into
business, economics and social
studies classrooms with new
materials that combine both eco-
nomics and personal finance in
ready-to-teach, activity- based
lessons. =
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